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Abstract 
The purpose of this study was to determine the effect of branding video  by Etnomark 
Company to the student of Marketing Communication 2014 BINUS University 
Jakarta about branding. The research method used in this research is quantitative 
method, the type explanatory correlational. The questionnaire distributed to students 
Marketing Communication year 2014 Bina Nusantara University Jakarta. The 
analysis uses research instruments were the result calculated by the software SPSS 
22. The results achieved there is the effect of 5.9% and a low of 0.243 the connection 
between the effectiveness of video branding Etnomark Consulting Company with the 
student of BINUS Marketing Communication. It is concluded that there is an 
influence between the branding video by Etnomark Consul Company with the student 
Marketing Communication BINUS year 2014 about branding. 
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Abstrak 
Tujuan penelitian ini ialah untuk mengetahui pengaruh video branding PT. 
Etnomark Consulting terhadap pengetahuan branding mahasiswa Marketing 
Communication angkatan 2014 Binus University Jakarta. Metode penelitian yang 
digunakan dalam penelitian ini adalah metode kuantitatif, dengan jenis eksplanatif 
korelasional. Kuesioner disebarkan kepada mahasiswa Marketing Communication 
angkatan 2014 Binus University Jakarta. Analisis yang digunakan dengan 
menggunakan instrumen penelitian yang hasilnya dihitung dengan software SPSS 
22. Hasil yang dicapai terdapat pengaruh sebesar 5,9% dan hubungan yang rendah 
sebesar 0,243 antara efektivitas video branding PT. Etnomark Consulting terhadap 
pengetahuan branding mahasiswa Marketing Communication angkatan 2014. 
Disimpulkan terdapat pengaruh antara video Branding PT. Etnomark Consulting 
terhadap pengetahuan Branding Mahasiswa Marketing Communication Angkatan 
2014 Binus University Jakarta. (J) 
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